
RECOMENDATIONS FROM PARTICIPANTS

FEM project should increase participants from 30 to 
100 per school.

Future project should include inviting some female 
icons to speak with the girls during sessions, either 
online, video conference call or physical visit.

It is also recommended that FEM project should 
have a digital version and should be aired on TV/Ra-
dio stations to increase awareness creation as well 
as a wider audience. 

FEM club should be created in secondary schools 
across the country and self-esteem programs 
should be included in schools curriculum.

SUMMARY REPORT - FEMALE AND MORE PROJECT 2017, STUDENTS IMPACT UPDATE IMPLEMEMTED BY 40 ENABLERES 

Impact  on Participants

The result shows that 92% 
took action in demonstrat-
ing an increase in their self- 

esteem, 

97% of the participants 
changed how the thought 
about themselves

97%

92% 

98% of the participants were 
willing to mentor and pass on FEM 
to their peers, among the reasons 
given was that the program has 
helped change their life and way 
of thinking about themselves.

98% 

96% were able 
to overcome 
the feeling of 
low self esteem 
as a result of 
the program. 
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Number of Students Per Zones

From the data gathered, 99% of them have attested that the program has 
made them more confident to think big and to achieve greatness.

947 girls reached in 30 states

40 volunteers participated 
in the pilot  edition.
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Beneficiaries Audience breakdown
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SUMMARY REPORT FOR FEMALE AND MORE PROJECT 2017  - ONLINE PARTICIPANTS IMPACT  ANALYSIS  
FROM 12 AFRICAN COUNTRIES

Impact of FEM Self-esteem Project on Participant
 A response rate of 68% was recorded for the online version.  131 (68%) participants were certified upon completion of the 
program as opposed to the total of 194 participants (between the ages of 19 and 37 years) that started the challenge in 
October, 2017.  From the collation of the data from the 131 FEM online participants, the above analysis were draw: 

The first edition of the 30 days online challenge commenced on October 2nd, 2017 
and was concluded by October 31st, 2017.  Participants of the FEM online version cut 
across various countries in Africa among them, include; participants from Madagas-
car, Tunisia, Liberia, Gambia, Ghana, Sudan, Tanzania, Kenya, Zambia, Malawi, Demo-
cratic Republic of Congo (DRC) as well as participants across Nigeria. 

RECOMENDATIONS FROM PARTICIPANTS

Increase awareness via social media platforms. 

Communication should be maintained with the 
participants in order to follow-up on the progress 
made by them on their “Goal to Greatness” commit-
ment.

International conferences should be organized and 
some Women Icons invited as guest speakers.

Among the task for next edition, participants should 
be requested to develop a project idea during the 
course of the project and execute.  

Feature live webinars with some icons in order to 
connect with them, get in-depth knowledge and ask 
for guidance.
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The result of the survey 
revealed that 98% of the 
participants changed their 
way of thinking by virtue of 
the program.

98%

The survey further showed 
that 96% took action in 

demonstrating an increase in 
their self-esteem 

96% 

96% were able to overcome 
the feeling of low self esteem 
as a result of the program. 

96% 

95% are willing to recom-
mend FEM to others and 5% 
were unwilling. 

95% 

Beyond recommendation, 
97% were willing to mentor 
and pass on FEM.

97% 

Interestingly, 98% have 
testified that the program has 
made them more confident to 
achieve greatness. 

98%


